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VALARIE ZEITHAML IS AN AWARD WINNING TEACHER AND RESEARCHER AND AN INTERNATIONALLY RECOGNIZED PIONEER OF SERVICES MARKETING
SHE DEVOTED THE LAST 35 YEARS TO RESEARCHING CONSULTING AND TEACHING SERVICE QUALITY SERVICES MANAGEMENT AND CUSTOMER
EQUITY VALARIE A ZEITHAML IS A MARKETING PROFESSOR AND AUTHOR SHE IS THE DAVID S VAN PELT FAMILY DISTINGUISHED PROFESSOR OF
MARKETING AT KENAN FLAGLER BUSINESS SCHOOL UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL ZEITHAML IS AN EXPERT IN THE AREA OF
SERVICES MARKETING AND SERVICE QUALITY BOARD OF DIRECTORS LOCATION CHAPEL HILL 500 CONNECTIONS ON LINKEDIN VIEW VALARIE
ZEITHAML S PROFILE ON LINKEDIN A PROFESSIONAL COMMUNITY OF 1 BILLION MEMBERS VALARIE ZEITHAML A BRIEF BIOGRAPHY VALARIE IS THE
DAVID S VAN PELT FAMILY DISTINGUISHED PROFESSOR OF MARKETING AT THE UNIVERSITY OF NORTH CAROLINA S KENAN FLAGLER BUSINESS
SCHOOL VALARIE ZEITHAML PROFESSOR CITED BY 161 417 OF UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL NC UNC READ 120
PUBLICATIONS CONTACT VALARIE ZEITHAML MARKETING DEPARTMENT UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL CITED BY 302 834
MARKETING SERVICES MARKETING SERVICE MANAGEMENT VALARIE ZEITHAML BROUGHT A FIERCE CURIOSITY TO HER DOCTORAL STUDIES WHEN
SHE IDENTIFIED GAPS IN THE FIELD OF MARKETING SHE PROCEEDED TO FILL THEM RESEARCHING TEACHING AND CONSULTING IN THE AREAS OF
SERVICES QUALITY SERVICES MANAGEMENT AND CUSTOMER EQUITY VALARIE ZEITHAML IS AN AW ARD WINNING TEACHER AND RESEARCHER AND
AN INTERNATIONALLY RECOGNIZED PIONEER OF SERVICES MARKETING DR ZEITHAML HAS RESEARCHED CUSTOMER EXPECTATIONS IN MORE THAN
50 VALARIE ZEITHAML IS AN AW ARD WINNING TEACHER AND RESEARCHER AND AN INTERNATIONALLY RECOGNIZED PIONEER OF SERVICES
MARKETING SHE DEVOTED THE LAST 35 YEARS TO RESEARCHING CONSULTING AND TEACHING SERVICE QUALITY SERVICES MANAGEMENT AND
CUSTOMER EQUITY VALARIE ZEITHAML UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL MARKETING DEPARTMENT FACULTY MEMBER STUDIES
MARKETING EDUCATION DIGITAL BUSINESS MODELS AND SYSTEMS SCIENCE THIS ARTICLE DISCUSSES SERVICES MARKETING STRATEGY IN THE
CONTEXT OF THE GAPS MODEL DEMONSTRATING THAT CLOSING THE ALL IMPORTANT CUSTOMER GAP IS A FUNCTION OF CLOSING FOUR GAPS
ON THE SERVICE PROVIDER SIDE THE LISTENING GAP THE SERVICE DESIGN AND STANDARDS GAP THE PERFORMANCE GAP AND THE
COMMUNICATION GAP VALARIE A ZEITHAML CONSUMER PERCEPTIONS OF PRICE QUALITY AND VALUE A MEANS END MODEL AND SYNTHESIS OF
EVIDENCE EVIDENCE FROM PAST RESEARCH AND INSIGHTS FROM AN EXPLORATORY INVESTIGATION ARE COMBINED IN A MODEL THAT DEFINES AND
RELATES PRICE PERCEIVED QUALITY AND PERCEIVED VALUE ZEITHAML VALARIE A 1988 CONSUMER PERCEPTIONS OF PRICE QUALITY AND
VALUE A MEANS END MODEL AND SYNTHESIS OF EVIDENCE JOURNAL OF MARKETING 52 3 2 22 THE ADVANCED ECONOMIES OF THE WORLD ARE
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NOW DOMINATED BY SERVICES AND VIRTUALLY ALL COMPANIES VIEW SERVICE AS CRITICAL TO RETAINING THEIR CUSTOMERS TODAY AND IN
THE FUTURE THIS EDITION FOCUSES ON KNOWLEDGE NEEDED TO IMPLEMENT SERVICE STRATEGIES FOR COMPETITIVE ADVANTAGE ACROSS
INDUSTRIES VALARIE ZEITHAML VALARIE ZEITHAML IS DISTINGUISHED PROFESSOR OF MARKETING EM[P] RITA AT THE KENAN FLAGLER BUSINESS
SCHOOL OF THE UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL SHE HAS DEVOTED HER CAREER TO RESEARCHING AND TEACHING SERVICE
QUALITY AND SERVICES MANAGEMENT DEPENDING ON COSTUMERS INDIVIDUAL PERCEPTIONS FOUR DEFINITIONS OF CUSTOMER PERCEIVED VALUE
ARE PROPOSED 1 VALUE IS LOW PRICE 2 VALUE IS WHATEVER | WANT IN A PRODUCT 3 VALUE IS THE QUALITY | GET FOR THE PRICE | PAY
AND 4 VALUE IS WHAT | GET FOR WHAT | GIVE ZEITHAML 1988 P 13 ZEITHAML VALARIE A 198 1 HOW CONSUMER EVALUATION PROCESSES
DIFFER BETWEEN GOODS AND SERVICES IN MARKETING OF SERVICES DONNELLY J AND GEORGE W EDS CHICAGO AMERICAN MARKETING 186 190
ZEITHAML ET AL 2006 PROPOSED A CONCEPTUAL MODEL IN WHICH THEY PRESENT THE RELATIONSHIPS BETWEEN PROVIDING QUALITY SERVICE
ENSURING CUSTOMER SATISFACTION AND CULTIVATING CUSTOMER LOYALTY SO WHERE EXACTLY IN ANY GIVEN MARKETING STRATEGY IS THE
LINE BETWEEN FANCIFUL FICTION AND TO PUT IT BLUNTLY FRAUD LET S BE REAL MARKETING RELIES ON A CERTAIN LEVEL OF EMBELLISHMENT
POST A PROJECT FOR FREE AND QUICKLY MEET QUALIFIED PROVIDERS USE OUR DATA AND ON DEMAND EXPERTS TO PICK THE RIGHT ONE FOR
FREE HIRE THEM AND TAKE YOUR BUSINESS TO THE NEXT LEVEL POST A PROJECT IT S FREE
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VALARIE ZEITHAML UNC KENAN FLAGLER BUSINESS SCHOOL

May 28 2024

VALARIE ZEITHAML IS AN AWARD WINNING TEACHER AND RESEARCHER AND AN INTERNATIONALLY RECOGNIZED PIONEER OF SERVICES MARKETING
SHE DEVOTED THE LAST 35 YEARS TO RESEARCHING CONSULTING AND TEACHING SERVICE QUALITY SERVICES MANAGEMENT AND CUSTOMER
EQUITY

VALARIE ZEITHAML WIKIPEDIA

APrR 27 2024

VALARIE A ZEITHAML IS A MARKETING PROFESSOR AND AUTHOR SHE IS THE DAVID S VAN PELT FAMILY DISTINGUISHED PROFESSOR OF
MARKETING AT KENAN FLAGLER BUSINESS SCHOOL UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL ZEITHAML IS AN EXPERT IN THE AREA OF
SERVICES MARKETING AND SERVICE QUALITY

VALARIE ZEITHAML CHAPEL HILL NORTH CAROLINA UNITED STATES

Mar 26 2024

BOARD OF DIRECTORS LOCATION CHAPEL HILL 500 CONNECTIONS ON LINKEDIN VIEW VALARIE ZEITHAML S PROFILE ON LINKEDIN A
PROFESSIONAL COMMUNITY OF 1 BILLION MEMBERS

VALARIE ZEITHAML A CAREER BUILT ON SERVICE QUALITY SERVICES

Fes 25 2024
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VALARIE ZEITHAML A BRIEF BIOGRAPHY VALARIE IS THE DAVID S VAN PELT FAMILY DISTINGUISHED PROFESSOR OF MARKETING AT THE
UNIVERSITY OF NORTH CAROLINA S KENAN FLAGLER BUSINESS SCHOOL

VALARIE ZEITHAML PROFESSOR PHD UNIVERSITY OF NORTH

Jan 24 2024

VALARIE ZEITHAML PROFESSOR CITED BY 161 417 OF UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL NC UNC READ 120 PUBLICATIONS
CONTACT VALARIE ZEITHAML

VALARIE ZEITHAML GOOGLE SCHOLAR
Dec 23 2023

MARKETING DEPARTMENT UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL CITED BY 302 834 MARKETING SERVICES MARKETING SERVICE
MANAGEMENT

DEFINING THE FIELD OF SERVICES MARKETING KENAN FLAGLER

Nov 22 2023
VALARIE ZEITHAML BROUGHT A FIERCE CURIOSITY TO HER DOCTORAL STUDIES WHEN SHE IDENTIFIED GAPS IN THE FIELD OF MARKETING SHE

PROCEEDED TO FILL THEM RESEARCHING TEACHING AND CONSULTING IN THE AREAS OF SERVICES QUALITY SERVICES MANAGEMENT AND
CUSTOMER EQUITY

202 TPHILIPS.MOMBABY.COM.TW



https://2021philips.mombaby.com.tw/

NoklA 1100 user Guipe (Reap ONLY)

SERVICES MARKETING INTEGRATING CUSTOMER FOCUS ACROSS THE
OcT 212023

VALARIE ZEITHAML IS AN AWARD WINNING TEACHER AND RESEARCHER AND AN INTERNATIONALLY RECOGNIZED PIONEER OF SERVICES MARKETING
DR ZEITHAML HAS RESEARCHED CUSTOMER EXPECTATIONS IN MORE THAN 50

VALARIE ZEITHAML FRANK HAWKINS KENAN INSTITUTE OF PRIVATE
Sepr 20 2023

VALARIE ZEITHAML IS AN AWARD WINNING TEACHER AND RESEARCHER AND AN INTERNATIONALLY RECOGNIZED PIONEER OF SERVICES MARKETING
SHE DEVOTED THE LAST 35 YEARS TO RESEARCHING CONSULTING AND TEACHING SERVICE QUALITY SERVICES MANAGEMENT AND CUSTOMER
EQUITY

VALARIE ZEITHAML UNIVERSITY OF NORTH CAROLINA AT CHAPEL

Auc 19 2023

VALARIE ZEITHAML UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL MARKETING DEPARTMENT FACULTY MEMBER STUDIES MARKETING
EDUCATION DIGITAL BUSINESS MODELS AND SYSTEMS SCIENCE

SERVICES MARKETING STRATEGY ZEITHAML 20 10 MAJOR

JuL 18 2023

THIS ARTICLE DISCUSSES SERVICES MARKETING STRATEGY IN THE CONTEXT OF THE GAPS MODEL DEMONSTRATING THAT CLOSING THE ALL
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IMPORTANT CUSTOMER GAP IS A FUNCTION OF CLOSING FOUR GAPS ON THE SERVICE PROVIDER SIDE THE LISTENING GAP THE SERVICE DESIGN
AND STANDARDS GAP THE PERFORMANCE GAP AND THE COMMUNICATION GAP

CONSUMER PERCEPTIONS OF PRICE QUALITY AND VALUE A MEANS

Jun 17 2023

VALARIE A ZEITHAML CONSUMER PERCEPTIONS OF PRICE QUALITY AND VALUE A MEANS END MODEL AND SYNTHESIS OF EVIDENCE EVIDENCE
FROM PAST RESEARCH AND INSIGHTS FROM AN EXPLORATORY INVESTIGATION ARE COMBINED IN A MODEL THAT DEFINES AND RELATES PRICE
PERCEIVED QUALITY AND PERCEIVED VALUE

A THEORIES IN USE APPROACH TO BUILDING MARKETING THEORY
May 16 2023

ZEITHAML VALARIE A 1988 CONSUMER PERCEPTIONS OF PRICE QUALITY AND VALUE A MEANS END MODEL AND SYNTHESIS OF EVIDENCE
JOURNAL OF MARKETING 52 3 2 22

SERVICES MARKETING 6TH EDITION ZEITHAML VALERIE BITNER
Apr 15 2023

THE ADVANCED ECONOMIES OF THE WORLD ARE NO\W DOMINATED BY SERVICES AND VIRTUALLY ALL COMPANIES VIEW SERVICE AS CRITICAL
TO RETAINING THEIR CUSTOMERS TODAY AND IN THE FUTURE THIS EDITION FOCUSES ON KNOWLEDGE NEEDED TO IMPLEMENT SERVICE
STRATEGIES FOR COMPETITIVE ADVANTAGE ACROSS INDUSTRIES
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SERVICES MARKETING INTEGRATING CUSTOMER FOCUS ACROSS THE FIRM
Mar 14 2023

VALARIE ZEITHAML VALARIE ZEITHAML IS DISTINGUISHED PROFESSOR OF MARKETING EM RITA AT THE KENAN FLAGLER BUSINESS SCHOOL OF
THE UNIVERSITY OF NORTH CAROLINA AT CHAPEL HILL SHE HAS DEVOTED HER CAREER TO RESEARCHING AND TEACHING SERVICE QUALITY AND
SERVICES MANAGEMENT

FULL ARTICLE CUSTOMER PERCEIVED VALUE CONCEPTUALIZATION AND

Fes 13 2023

DEPENDING ON COSTUMERS INDIVIDUAL PERCEPTIONS FOUR DEFINITIONS OF CUSTOMER PERCEIVED VALUE ARE PROPOSED | VALUE IS LOW
PRICE 2 VALUE IS WHATEVER | WANT IN A PRODUCT 3 VALUE IS THE QUALITY | GET FOR THE PRICE | PAY AND 4 VALUE IS WHAT | GET FOR
WHAT | GIVE ZEITHAML 1988 p 13

A CONCEPTUAL MODEL OF SERVICE QUALITY AND ITS IMPLICATIONS
Jan 12 2023

ZEITHAML VALARIE A 198 1 HOW CONSUMER EVALUATION PROCESSES DIFFER BETWEEN GOODS AND SERVICES IN MARKETING OF SERVICES
DONNELLY J AND GEORGE W EDS CHICAGO AMERICAN MARKETING 186 190

SERVICES MARKETING INTEGRATING CUSTOMER FOCUS ACROSS THE FIRM

Dec 112022
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ZEITHAML ET AL 2006 PROPOSED A CONCEPTUAL MODEL IN WHICH THEY PRESENT THE RELATIONSHIPS BETWEEN PROVIDING QUALITY SERVICE
ENSURING CUSTOMER SATISFACTION AND CULTIVATING CUSTOMER LOYALTY

IS YOUR MARKETING TELLING A LIE FORBES

Nov 10 2022

SO WHERE EXACTLY IN ANY GIVEN MARKETING STRATEGY IS THE LINE BETWEEN FANCIFUL FICTION AND TO PUT IT BLUNTLY FRAUD LET S BE
REAL MARKETING RELIES ON A CERTAIN LEVEL OF EMBELLISHMENT

THE 10 BEST MARKETING AGENCIES IN TokYo 2024 SORTLIST
OcT 09 2022

POST A PROJECT FOR FREE AND QUICKLY MEET QUALIFIED PROVIDERS USE OUR DATA AND ON DEMAND EXPERTS TO PICK THE RIGHT ONE FOR
FREE HIRE THEM AND TAKE YOUR BUSINESS TO THE NEXT LEVEL POST A PROJECT IT S FREE
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