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Global Marketing and Advertising 2010

the third edition of the bestseller is packed with cultural company and country examples that help explain the paradoxes international
marketers are likely to encounter

Effective Advertising 2003-11-20

understanding effective advertising how when and why advertising works reviews and summarizes an extensive body of research on
advertising effectiveness in particular it summarizes what we know today on when how and why advertising works the primary
focus of the book is on the instantaneous and carryover effects of advertising on consumer choice sales and market share in addition the
book reviews research on the rich variety of ad appeals and suggests which appeals work and when how and why they work the first
comprehensive book on advertising effectiveness understanding effective advertising reviews over 50 years of research in the fields of
advertising marketing consumer behavior and psychology it covers all aspects of advertising and its effect on sales including sales
elasticity carryover effects content effects and effects of frequency author gerard j tellis distills three decades of academic and
professional experience into one volume that successfully dismisses many popular myths about advertising

Global Marketing and Advertising 2018-10-27

packed with cultural company and country examples this book offers a mix of theory and practical applications covering globalization
global branding strategies classification models of culture and the consequences of culture for all aspects of marketing communications
the author helps define cross cultural segments to better target consumers across cultures and features content on how culture affects
strategic issues such as the company s mission statement brand positioning strategy and marketing communications strategy it also
demonstrates the centrality of value paradoxes to cross cultural marketing communications and uses the hofstede model to help readers
see how their understanding of cultural relationships in one country region can be extended to other countries regions updates to the
new edition include up to date research on new topics including culture and the media culture and the internet and a more profound
comparison of the different cultural models more examples from major regions and countries from around the world broader
background theory on usage differences of new digital media and extensive coverage of consumer behaviour a range of online
instructor resources complement the book including chapter specific powerpoint slides downloadable advertising images from the book
chapter specific questions and key points and video examples of advertising from around the world

Global Marketing and Advertising 2005-03-08

praise for the first edition marieke de mooij s insightful book on the cultural similarities and differences that exist among consumers in
the global market place makes for fascinating reading numerous examples abound throughout the text choice the second edition of this
bestselling textbook explores cultural differences and similarities and shows how to apply this knowledge to the management of global
branding and marketing communications new to this edition topics including culture and the media the internet and global public
relations consumer behavior is more extensively covered consideration of culture s consequences for various strategic issues such as the
company s mission statement brand positioning strategy and marketing communications twice as many illustrations both recent and
classic advertising examples have been added

Understanding Advertising 2000

packed with cultural company and country examples this book offers a mix of theory and practical applications covering globalization
global branding strategies classification models of culture and the consequences of culture for all aspects of marketing communications
the author helps define cross cultural segments to better target consumers across cultures and features content on how culture affects
strategic issues such as the company s mission statement brand positioning strategy and marketing communications strategy it also
demonstrates the centrality of value paradoxes to cross cultural marketing communications and uses the hofstede model to help readers
see how their understanding of cultural relationships in one country region can be extended to other countries regions updates to the
new edition include up to date research on new topics including culture and the media culture and the internet and a more profound
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comparison of the different cultural models includes discussion of how covid 19 has impacted globalization and how this may effect
future marketing strategies for brands more examples from major regions and countries from around the world broader background
theory on how people use social media and extensive coverage of consumer behaviour a range of online instructor resources
complement the book including chapter specific powerpoint slides downloadable advertising images from the book chapter specific
questions and key points and video examples of advertising from around the world

Global Marketing and Advertising 2021-11-13

this book is an introductory roadmap to the advertising process advertising is explored as a creative communication message from a
brand created by advertising agencies and distributed across different media to target the right consumers the book provides an
understanding of the benefits of advertising its role in the economy and even more so acknowledges that advertisements are not only
about selling but also about effectively communicating a message the creative and conceptual approach towards the communication
process is discussed and insight is presented into the dynamics within the industry and the different stakeholders involved while
recognising how different creative elements in advertisements are consciously selected to make them appealing finally it considers
how to analyse and measure an advert s effectiveness and looks ahead to future ideas and technologies arising in advertising effectively
combining theory with practical insight each chapter begins with learning objectives and ends with key learnings international case
studies feature throughout including insights from british gas wpp audi and kfc as well as other examples from smaller organisations
and the non profit sector taking students step by step through the advertising process it is important reading for undergraduate and
postgraduate students studying advertising brand management marketing communications and media planning

Introduction to Advertising 2021-05-30

this edited volume will help business and academic researchers understand the means end approach to understanding consumers this is
a qualitative marketing research method to gain customer insight into decision making

Understanding Consumer Decision Making 2001-05

why are critics upset about advertising and why are its practitioners so defensive revised and extensively updated this edition of the
classic advertising in contemporary society offers unique perspectives that will help the reader understand how and why the
controversial american phenomenon of advertising generates so much heat and though much of it is passive so much acceptance

Advertising in Contemporary Society 1996

there has been a dramatic transformation in our understanding of how advertising affects consumer behavior theoretical and
methodological advances in cognitive psychology social cognition and artificial intelligence have provided a better understanding of the
information acquisition process and how information is stored in memory consequently memory the processing of visual information
and affect have been incorporated into our models of advertising effects because of this richer models of advertising affects that include
these psychological processes have been developed the chapters in this volume focus on the psychological processes which contribute to
our understanding of how advertising works

Psychological Processes and Advertising Effects 1985

an australian advertising expert shares his advice on the principles of creating effective advertisements and managing an agency or
department

Buy this Book! 1991

principles of advertising understanding the modern advertising ecosystem is an anthology that not only introduces students to various
strategies and approaches within the profession but also helps readers understand the importance of the consumer in modern
advertising built upon the understanding that contemporary consumers feel empowered to control every aspect of their media
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experience this collection presents students with carefully selected readings regarding advertising principles that are designed to help
consumers appreciate and enjoy advertising experiences readers learn about the dynamic power of integrated marketing the necessity
of studying and analyzing consumer behavior how to form a creative strategy the increasing role mobile plays in modern marketing
how big data can lead to personal customer interactions and more comprised of thoughtful readings engaging exercises and valuable
insight for the modern advertising professional principles of advertising is an ideal text for introductory advertising courses barry
strauber is a visiting lecturer in the school of communication at rochester institute of technology where he teaches various marketing
courses his is also the founder and owner of rising ny llc a branding and marketing agency in rochester new york barry has more than
30 years of experience in the advertising industry having worked for notable agencies including partners napier young rubicam della
femina and draft fcb

Principles of Advertising: Understanding the Modern Advertising Ecosystem 2017-12-31

this book is designed to familiarise readers with a wide range of managerial issues faced by modern advertising strategies in planning
implementing and controlling the advertising efforts of various enterprises it contains numerous examples of successful advertising
images alongside accompanying commentary to illustrate just what goes into making an effective advertisement the positive role
played by advertising in the market process has been largely ignored by academic economists it is only recently since the modern
economic revolution that economists have realized the benefits of advertising and have joined the research agenda developed by
researchers in marketing and other business fields consumer behaviour cb intended for students of mba specializing in marketing
undertakes detailed discussions to explain and analyse behaviour of indian consumers and strategies used by marketers to deal with
them marketers need to understand the buying behaviour of consumers while designing their advertisements for the desired impact
advertisements play an essential role in creating an image of a product in the minds of consumers advertisements must be catchy and
communicate relevant information to consumers understanding the needs of the consumer is really important when it comes to
creating the right advertisement for the right audience remember it is only through advertisements individuals are able to connect
with your brand this book provides an excellent introduction to the topic of how reasons and emotions combine to shape the
consumption experience by influencing the analytic hedonic social moral and even reptilian aspects of the human condition in the
marketplace thus the material presented here would be of interest as well as of great use to the students teachers and professionals in
the field

Consumer Behaviour and Advertising Management 2018-01-11

advertising has today become an indispensable marketing tool of the corporate world the advent of the internet e commerce data
analytics and computer aided designing has revolutionized the advertising world this book provides an in depth coverage of the
concepts related to advertising media planning and nuances of advertising in each media source divided into five parts the text covers
advertising basics advertising research and strategy creativity and advertising advertising media and integrated marketing
communications the book describes how to develop and execute an effective advertising campaign by understanding consumers
mindset and conducting advertising research it also enables the reader to assess review and modify an advertising campaign through
case studies of several brands the third edition of the book appropriately incorporates a chapter on digital marketing and rural marketing
along with revamping and reorganising contents of book to enhance the learning process key features a large number of ads current as
well as from the past are used to elucidate the concepts the text helps the reader analyze an ad copy and find its relevance to the
product case studies on popular brands are provided throughout the text to assist the reader in understanding the key elements of
successful brand building the book is primarily intended to serve as a text for postgraduate students of management and the students
pursuing various courses in advertising

Advertising 2022-02-28

this book addresses the underlying foundational elements both theoretical and methodological of sponsored search as such the contents
are less affected by the ever changing implementation aspects of technology rather than focusing on the how this book examines what
causes the how why do certain keywords work while others do not why does that ad work well when others that are similar do not
why does a key phrase cost a given amount why do we measure what we do in keyword advertising this book speaks to that curiosity
to understand why we do what we do in sponsored search the content flows through the major components of any sponsored search
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effort regardless of the underlying technology or client or product the book addresses keywords ads consumers pricing competitors
analytics branding marketing and advertising integrating these separate components into an incorporated whole the focus is on the
critical elements with ample illustrations and with enough detail to lead the interested reader to further inquiry

Understanding Sponsored Search 2011-07-25

advertising has today become an indispensable marketing tool of the corporate world the advent of the internet e commerce data
analytics and computer aided designing has revolutionized the advertising world this book provides an in depth coverage of the
concepts related to advertising media planning and nuances of advertising in each media source divided into five parts the text covers
advertising basics advertising research and strategy creativity and advertising advertising media and integrated marketing
communications the book describes how to develop and execute an effective advertising campaign by understanding consumers
mindset and conducting advertising research it also enables the reader to assess review and modify an advertising campaign through
case studies of several brands the third edition of the book appropriately incorporates a chapter on digital marketing and rural marketing
along with revamping and reorganising contents of book to enhance the learning process key features a large number of ads current as
well as from the past are used to elucidate the concepts the text helps the reader analyze an ad copy and find its relevance to the
product case studies on popular brands are provided throughout the text to assist the reader in understanding the key elements of
successful brand building the book is primarily intended to serve as a text for postgraduate students of management and the students
pursuing various courses in advertising target audience mba pg diploma in advertising pr pg certificate programme sales marketing
communication

ADVERTISING 2021-08-01

addresses many of the issues created by the internet and goes beyond the topic of advertising and the web to include topics such as
customization site design word of mouth processes and the study of consumer decision making while online

Online Consumer Psychology 2005-03-23

providing new insights into the textual and paratextual character of brands and advertising this innovative book showcases an extensive
selection of vivid and topical case examples that assist the practical understanding of advertising paratexts

Rethinking Advertising as Paratextual Communication 2022-04-22

as a subject advertising affects us all it surrounds us every day yet there is a great deal of variety in the way advertising is interpreted
and practitioners and academics from different backgrounds and disciplines study advertising in vastly different ways for example
psychologists try to understand what happens to our brains when we see adverts while economists try to understand whether money
spent on advertising is worth it essentials of advertising is designed to help students navigate their way through the field of advertising
it will introduce readers to the key concepts of advertising as they have been developed not only by psychologists and economists but
also by sociologists historians marketers and media researchers not to mention advertising practitioners themselves meticulously
researched essentials of advertising will allow readers to understand not just what different research traditions say about advertising but
why they say it this will help students develop key analytic skills to critically evaluate and exploit existing research on advertising
based on a greater understanding of where it comes from this allows them to develop greater perception and awareness professionally
and acts as a springboard for students to jump into the wider area of advertising studies and to develop their careers according to their
interests online resources include lecture slides self test questions group activities figures and case studies for specific chapters plus web
links to industry body research and relevant further reading

Essentials of Advertising 2017-02-03

title understanding the concept of advertising the book titled understanding the concept of advertising give an indept analysis of the
word advertising it informs the readers of the importance function pros and con types principles and other information to aid in the
proper comprehension of the concept advertising the book is also helpfull for individual who are planning to venture into avdertisng as
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a source of income it also inform the general publics of the negative effect of advertising to reduce rate of innappriate advertising

Understanding Advertising 1975

nobody believes they are influenced by advertising but everybody is wrong about that advertising assaults us daily on tv on the
internet on the streets of our cities everywhere we look and even when we don t think we re looking easy to understand text simple
infographics and lots of examples helps kids learn how to crack the code of advertising and learn how to use their brains to decide what
to buy rather than being manipulated into wanting things they don t need

Understanding the Concept of Advertising 2023

the third edition of the bestseller is packed with cultural company and country examples that help explain the paradoxes international
marketers are likely to encounter

Understanding Advertising 2018-08

the second edition of this popular text brings up to date marieke de mooij s important analysis of the impact of culture on consumer
behavior worldwide the author shows how it is increasingly vital for marketing students tomorrow s marketing professionals to
understand the limits of consistent brand identities and universal advertising campaigns consumer behavior is not converging across
countries and therefore it is of even greater importance to understand and be able to respond to differences in behavior this edition
offers a new chapter chapter 7 on culture communication and media behavior that extends the prior edition s discussion on
communication theories and advertising styles to cover differences in media usage worldwide particularly the use of the internet

Global Marketing and Advertising 2010

the current rapid growth of tv platforms in terrestrial sattelite and cable formats will soon move into digital transmission offering
opportunities for greater commercialization through advertising on media that have not previously been exploited in

Consumer Behavior and Culture 2010-09-29

this book is the first to offer explicitly feminist views on the shared histories of the advertising industry and women s movement
contributors consider the ways advertisers encode race ethnicity gender andheteronormativity into advertising practices and messages
as well as the ways intersectional audiences and consumers resist

Advertising to Children on TV 2004-09-22

as competition between companies increases the need for effective public relations and advertising campaigns becomes imperative to
the success of the business however with the introduction of new media the nature of these campaigns has changed today s consumers
have more awareness and diversified ways to obtain knowledge and through new media they can provide feedback an understanding
of how to utilize new media to promote and sustain the reputation of an organization is vital for its continued success the handbook of
research on new media applications in public relations and advertising is a pivotal reference source that provides vital research on the
application of new media tools for running successful public relations and advertising campaigns while highlighting topics such as
digital advertising online behavior and social networking this book is ideally designed for public relations officers advertisers marketers
brand managers communication directors social media managers it consultants researchers academicians students and industry
practitioners

Feminists, Feminisms, and Advertising 2017-10-16

detailed textbook with a focus on consumer behavior research this textbook addresses the central question of whether and in what way
advertising has a lasting influence on the purchase decision process for this purpose it takes a look at the focus of consumer behavior and
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market research in the course of this the work conveys the basics of consumer behaviour in a comprehensible and clear language why
is the shopping cart fuller than planned why does everyone want the latest smartphone so badly the authors stefan hoffmann and
payam akbar address the following topics in their book consumer behaviour they begin with the understanding of the term and briefly
outline the theoretical as well as methodological approach to consumer behaviour they then discuss influences on consumer behaviour
which take place first and foremost within us motivation emotion and cognition as well as attitude and decision they then show that
behaviour differs systematically between different consumer groups for this purpose they consider influences from the social physical
and media environment at the end of the consumer behavior book they illustrate how buying behavior is embedded in general societal
developments and thus constantly changes over time this second edition of the book has been revised and updated by the authors clear
textbook for exam preparation with many practical aids the consumer behavior textbook is intended for students in the following
disciplines business administration psychology communications related disciplines it follows a consistent didactic concept as a reader you
observe the fictional characters lea and ben in numerous consumption situations in this way you get to know essential theories and
models in a lively way and close to everyday life the following elements also help you to quickly grasp and effectively learn the
contents of the textbook consumer behaviour case studies descriptions of relevant studies qr codes to video content e g videos and
websites this makes this book ideal for reviewing lectures and preparing for exams at the end of each chapter you will find questions
for self monitoring and recommended reading

Handbook of Research on New Media Applications in Public Relations and Advertising
2020-08-07

marketing is ultimately about selling products and advertising promotion is the last of the 4p s to come into the equation but which
proves or dsiporves everything else so it is important to understand the processes involved and also those of the prospective purchaser
making the best match is the obvious necessity this last book in the 10 part series covers all the essentials to enable successful advertising
campaigns to happen

Consumer Behavior 2023-01-15

this timely handbook brings academic excellence to international advertising research in the form of 28 contributions from over 40
leading scholars the handbook s comprehensive treatment highlights existing knowledge reports major findings across the subject and
recommends directions and agendas for future research fills the existing gap between the rapid growth in scholarly research on
international advertising and the pressing need for more high quality research in the area covers 28 major areas in international
advertising research with contributions from more than 40 international advertising scholars based in over 10 countries or territories
comprehensive treatment includes the history of international advertising audiences and media strategy and execution content effects
regulation ethics and advertising education highlights existing knowledge in international advertising reports major findings on a broad
range of topics and offers expert recommendations on directions for future research contributors represent the most highly respected
academics among international advertising researchers

Essential Marketing 10 2014-12-20

praise for the first edition an excellent text for exploring marketing communications in the 21st century ann torres lecturer in
marketing national university of ireland galway first rate and comprehensive this book has got it just right a rich blend of academic
underpinning and practical examples in a very readable style martin evans senior teaching in marketing cardiff business school
university of cardiff this book introduces the core components and concepts of marketing communications for those studying at both
undergraduate and postgraduate levels it covers essential topics such as advertising direct marketing corporate communications public
relations product placement sales promotion social media sponsorship and many more the author provides a set of managerial
frameworks that include analysis planning and implementation to help prepare those who go on to strategically create and effectively
manage marketing communications campaigns every chapter includes snapshots that help you to apply theory to engaging real world
examples these include bmw harrods levi s lynx tesco tencent united colors of benetton and wonga additionally stop points encourage
you to pause and critically reflect upon the topic for deeper learning and higher grades the assignment boxes invite you to test your
knowledge in the form of a task based on what you have just read to also help push yourself further the companion website includes
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longer case studies video feeds and other useful web links a larger glossary of key terms and links to sage journal articles password
protected resources are also available to lecturers including powerpoint slides a tutor manual activities for the classroom and indicative
responses to the assignments and discussion questions provided in each chapter

The Handbook of International Advertising Research 2014-01-21

the second edition of this popular text brings up to date marieke de mooij s important analysis of the impact of culture on consumer
behavior worldwide the author shows how it is increasingly vital for marketing students tomorrow s marketing professionals to
understand the limits of consistent brand identities and universal advertising campaigns consumer behavior is not converging across
countries and therefore it is of even greater importance to understand and be able to respond to differences in behavior this edition
offers a new chapter chapter 7 on culture communication and media behavior that extends the prior edition s discussion on
communication theories and advertising styles to cover differences in media usage worldwide particularly the use of the internet

Marketing Communications Management 2014-09-24

this book addresses the following questions what are the social cultural or religious particularities of advertising and advertising
practices are there any taboos what about legal restrictions how is the advertising infrastructure are there any institutions federations or
boards of advertising how are media data collected how can specific target groups be addressed are there any specific habits in using
media specialists from australia belgium finland france germany india mexico russia south africa taiwan and the usa provide
comprehensive information on advertising conditions in their countries

Consumer Behavior and Culture 2010-09-29

china has the largest child population in the world this book provides answers to various questions and draws conclusions about chinese
children as a market and its implications for advertisers and marketers parents policy makers and social groups

Advertising Worldwide 2011-06-28

a concise guide that offers a step by step approach to the strategic use of alternative media by both the marketing and advertising
professions

Advertising to Children in China 2004

advertising creative fifth edition continues to weave discussions about digital messaging through every chapter yet the underlying
theme is still about one thing that never changes the need for fresh concepts and big ideas in pursuit of the one thing this edition
introduces a new co author marcel jennings who brings a fresh perspective from his background as a copywriter and creative director
as well as teaching at virginia commonwealth university as always the authors draw upon their experiences as working advertising
professionals and teachers to get right to the point stressing key principles and practical information that students and working
professionals can use to communicate more effectively to build memorable brands they also address some of the key issues impacting
our industry today such as gender equality diversity in the workplace and business ethics

Nontraditional Media in Marketing and Advertising 2014

in today s digital age online and mobile advertising are of growing importance with advertising no longer bound to the traditional
media industry although the advertising industry still has broader access to the different measures and channels users and consumers
today have more possibilities to publish get informed or communicate to co create and to reach a bigger audience there is a good chance
thus that users and consumers are better informed about the objectives and persuasive tricks of the advertising industry than ever
before at the same time advertisers can inform about products and services without the limitations of time and place faced by traditional
mass media but will there really be a time when advertisers and consumers have equal power or does tracking users online and offline
lead to a situation where advertisers have more information about the consumers than ever before the volume discusses these questions
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and related issues

Advertising Creative 2019-01-18

with strong foundations in theory and featuring a wide range of current and international examples strategic advertising management
presents an overview of how advertising works and what is required from a manager s perspective in the development of an effective
communication plan

Commercial Communication in the Digital Age 2017-04-10

the small business owners guide to understanding marketing jargon for more effective results when it comes to marketing your
understanding of the basics can potentially save you thousands of dollars on advertising marketing and branding this book covers the
basics of each of the key areas of marketing and branding including identifying your target markets marketing and brand planning
media and promotions websites and social media customer service essentials gaining repeat and new business building your reputation
through public relationsthis book will help you to understand the basics of business and marketing plans branding image customer
service and public relations so that you can grow your business through simple and smart marketing practices getting the basics right
can make such a difference to the outcomes measuring the results of your advertising can lead to effective decision making about what
to spend and where to invest your marketing budget when you understand how it works you get a lot more punch out of your
advertising and marketing campaigns bonus tools and templates included if you are in business for the first time or the 100th time
getting your marketing right and understanding the basics is going to save you a lot of money in experimenting time wasted in taking
pot shots at advertising and frustration when you find out how much easier it could have been to get it right the first time dixie maria
carlton has helped dozens of businesses entrepreneurs and managers to sort out their marketing plans get them free and low cost
publicity and to rise to the very top of their industries by using their resources reputation and brand differences to stand out from the
crowd this includes helping them several clients to become national and international award winning specialists in their industries
contents foreword 1 marketing basics 2 understanding who you are and who your customers are 3 positioning your business 4 the
importance of having a great customer service plan 5 gaining market share increasing business turnover and maximising profitability 6
networking 7 branding projecting an image 8 promotions 9 media options print media electronic media online media 10 building a
strong reputation 11 websites and social media marketing tools 12 planning is the key to your marketing success summary templates
and forms bonus content author q a q why did you write this book a because as a small business owner marketing specialist and
consultant these are the things that i keep repeating to my clients getting the basics right and a general understanding of the role tha
marketing branding and advertising all play together to create success in any business is often overlooked and it s an expensive
oversight q do you cover anything about online and social media marketing in this book a yes a lot really but not how to advertise on
facebook or anything so indepth more about getting your brand and marketing strategy sorted so that what you do either on or off line
is more effective that s the key to successful marketing on any platform q finally what sort of templates and resources does the book
have for readers a things to help plan measure and manage your advertising your branding checklists and social media checklists are
also made available on the linked website page these are essential tools i ve developed over nearly 20 years of business and marketing
coaching and consulting for clients who have achieved some outstanding results bonus tools and templates included warning this is the
basic s of marketing if you re already pretty good at this then maybe this book is not for you but if you re starting out trying to
understand marketing at beginner s level then this is the first book you should read to help everything else make sense

Strategic Advertising Management 2020-12-25

effective marketing techniques are a driving force behind the success or failure of a particular product or service when utilized
correctly such methods increase competitive advantage and customer engagement advertising and branding concepts methodologies
tools and applications is a comprehensive reference source for the latest scholarly material on emerging technologies techniques
strategies and theories for the development of advertising and branding campaigns in the modern marketplace featuring extensive
coverage across a range of topics such as customer retention brand identity and global advertising this innovative publication is ideally
designed for professionals researchers academics students managers and practitioners actively involved in the marketing industry

https://2021philips.mombaby.com.tw/


porsche 993 buyer guide Copy

2021philips.mombaby.com.tw

Advertising, Branding & Marketing 101 2017-04-19

Advertising and Branding: Concepts, Methodologies, Tools, and Applications 2017-01-06
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